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ABSTRACT

This study explores the operations of Starling vendors—informal mobile sellers of instant
beverages in Gading Serpong, Tangerang Regency—who represent a unique form of ultra-micro
enterprise within the suburban informal economy. As urban spaces expand and formal
employment remains limited, these vendors have emerged as resilient actors navigating a
dynamic environment through mobility, adaptability, and customer proximity. The study aims to
examine how Starling vendors sustain their businesses through operational strategies, product
diversification, and customer targeting. A qualitative case study method was used, involving semi-
structured interviews with ten Starling vendors, direct field observations, and document analysis.
Thematic analysis was employed to extract patterns in vendor practices, customer interactions,
and environmental challenges. The results show that Starling vendors demonstrate
entrepreneurial agility by adjusting working hours, alternating between mobile and stationary
operations, and diversifying their offerings beyond instant coffee to include snacks and cigarettes.
Most customers are online motorcycle taxi drivers, office workers, and students, with cash still
dominating payment methods. Key challenges include weather disruptions and spatial insecurity
due to the absence of vendor-friendly policies. The study concludes that Starling vendors
exemplify how ultra-micro businesses in suburban areas survive by leveraging informal
infrastructures and local networks. While limited in scope, this research offers policy insights for
enhancing vendor sustainability through support in digital payments, infrastructure access, and
hygiene practices. Future studies should include consumer and policymaker perspectives to
address public health and environmental concerns in informal mobile vending.
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INTRODUCTION

The Starling phenomenon—Iocally known as "Starbucks Keliling" (Mobile
Starbucks)—refers to a distinctive group of itinerant vendors who sell instant coffee and
other packaged beverages using bicycles or motorcycles (Syaifullah, 2024). Despite the
name’s nod to the international coffee chain, these vendors operate independently and
have no formal affiliation with Starbucks. They cater to urban and suburban customers in
greater Jakarta such as office workers, residents, and commuters by offering affordable
alternatives to conventional coffee shops (Johari & Atmodjo, 2025). In recent years, the
term “Starling” has gained popularity among urban Indonesians, representing a new form
of informal micro-entrepreneurship that combines mobility, affordability, and
accessibility (Kurniawan & Madiistriyatno, 2023).

Beyond Starling vendors, the broader category of itinerant food and beverage sellers
includes numerous small-scale traders offering snacks, meals, and drinks in public spaces
(Alfiero et al., 2017; Tarulevicz, 2018). Typically operating without formal licenses, these
vendors respond rapidly to changing consumer needs by relocating to high-traffic areas
(Bandara et al., 2025; Peimani & Kamalipour, 2022; Rachmawan et al., 2021). Their low
capital requirements and operational flexibility significantly improve urban food
accessibility and demonstrate the resilience of the informal economy (Giroux et al., 2021;
Malasan, 2019). Together, Starling vendors and other mobile traders illustrate ongoing
shifts in urban and suburban retail, where adaptability and mobility are central to
economic survival (Thinh et al., 2025).

Informal micro-enterprises, including Starling vendors, play a crucial role in urban
economies, especially in areas with limited formal employment (Brown & McGranahan,
2016; Jha & Bag, 2019; Magidi, 2022; Sharika & Hurdawaty, 2025). Small-scale vending
offers an accessible means of livelihood for many individuals, with mobility as a key
strategy to maximize customer reach (Anja & Zhang, 2025; Berhanu, 2021). However,
little research has explored the role of itinerant vendors in suburban settings, where spatial
organization, customer behavior, and infrastructure differ from urban cores (Thinh et al.,
2025; Warakanyaka, 2024; Wongtada, 2014).

This study adopts a qualitative case study approach to examine the Starling
phenomenon in Gading Serpong, a suburban area in Tangerang Regency characterized by
housing clusters, commercial zones, and a growing middle-class population (Ischak,
2020). Gading Serpong is one of modern cities developed by private companies in greater
Tangerang with Alam Sutera and BSD (Yulius et al., 2024). Unlike traditional street
vending hotspots, Gading Serpong presents a unique environment in which mobile
vendors navigate residential spaces and commercial centers while facing distinct spatial
and regulatory dynamics (Kresna et al., 2023).

To understand how Starling vendors operate in this setting, the study uses semi-
structured interviews and direct observation as primary data collection methods (Creswell
& Poth, 2018; Jamshed, 2014; Knott et al., 2022; Thelwall & Nevill, 2021). Interviews
are designed to explore vendors’ motivations, strategies, and everyday challenges, while
observations document customer interactions, sales patterns, and mobility practices. This
combination allows for a rich understanding of how itinerant vendors sustain their
operations in a suburban context (Jamshed, 2014).

The central problem addressed in this research is the lack of empirical data on the
socio-economic contributions of mobile drink vendors in suburban environments (Njaya,
2014; Rakha et al., 2022). While much is known about informal vending in city centers,
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less attention has been paid to how vendors adapt to the suburban market, where consumer
behavior, regulation, and competition take different forms (Kresna et al.,, 2023;
Warakanyaka, 2024). This study seeks to fill that gap by examining Starling vendors’
survival strategies, income sources, and community interactions.

The primary objective of this research is to explore how Starling vendors adapt to the
suburban market and what factors influence their sustainability (Bayraktar, 2024; Vignola
& Oosterveer, 2022). The study analyzes their income patterns, customer demographics,
and interactions with regulatory structures, alongside their perceptions of security and
growth (Wibowo et al., 2023). These insights contribute to understanding the resilience
of ultra-micro enterprises in rapidly urbanizing areas like Gading Serpong (Ischak, 2020).

This research is grounded in the frameworks of informal economies and urban micro-
enterprise. While previous studies highlight how informal vending contributes to job
creation and public access to affordable goods (Gabriel et al., 2024; Kasman et al., 2024),
they often neglect the unique role of mobile food and beverage vendors in suburban
contexts (Kresna et al., 2023). By addressing this gap, the study reveals how Starling
vendors support the informal food and beverage economy in Gading Serpong. Their ultra-
micro business models primarily serve low-income workers and expand access to low-
cost instant beverages in everyday public spaces (T. Abdullah et al., 2023).

What makes this study distinctive is its focus on Starling vendors as a specific subset
of the informal economy. Operating as ultra-micro enterprises, they rely on high mobility,
adapting their routes in response to customer flow, access points, and shifting local
conditions (Lucan et al., 2014). This flexible and responsive approach sets them apart
from fixed-location vendors and illustrates an entrepreneurial model that thrives in
dynamic suburban environments.

By unpacking their business practices, customer engagement strategies, and
adaptability, this research adds to the growing discourse on informal vending in
Indonesia. It highlights how mobile vendors contribute to suburban food accessibility and
economic participation among underserved communities. In doing so, the study sheds
light on a small but significant layer of Indonesia's informal economy—one that continues
to evolve at the intersection of mobility, affordability, and micro-entrepreneurship
(Abdullah et al., 2023; Vignola & Oosterveer, 2022).
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Figure 1. Starling Vendor in Gading Serpong Area
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METHODS

This study employs a qualitative case study approach (Cakar & Aykol, 2021; Cuka
et al.,, 2015) to investigate the Starling phenomenon in Gading Serpong, Tangerang
Regency. Gading Serpong was chosen as the research location because of its condition as
an independent city and suburb that is full of economic interaction between people from
various groups and backgrounds. The case study method enables an in-depth exploration
of Starling vendors as informal micro-entrepreneurs in the food and beverage sector,
focusing on their business practices, economic roles, and operational challenges. To
achieve a comprehensive understanding, this research relies on primary data collected
directly from Starling vendors, complemented by document analysis to contextualize their
activities within broader economic and regulatory frameworks (Lester et al., 2020; Sutton
& Austin, 2015).

The primary data for this study is collected through semi-structured interviews and
direct observation with 10 Starling vendors, who serve as the sole informants which
considered sufficient for a case study based research (Ahmed, 2025). Their firsthand
accounts offer valuable insights into business strategies, operational challenges, financial
sustainability, and adaptation to customer demand in the informal food and beverage
sector. Direct observation complements these interviews (Cuka et al., 2015; Jamshed,
2014) by capturing real-time practices such as mobility patterns, customer interactions,
and sales strategies across various locations in Gading Serpong. To contextualize these
findings, the study also incorporates secondary data (Bowen, 2009; Unachukwu et al.,
2018) through document analysis, including local regulations, economic reports, and
media coverage on informal vending and micro-businesses in urban and suburban
settings. These sources help situate the Starling phenomenon within broader discussions
on informal economies and ultra-micro enterprises.

The collected data is systematically processed and analyzed thematically to identify
key patterns related to vendor survival, financial sustainability, and market dynamics
(Lester et al., 2020; Thelwall & Nevill, 2021). Interview transcripts are coded, and
observational data is synthesized (Linneberg & Korsgaard, 2019) to document trends in
vendor movement and sales tactics. Triangulation is employed by cross-verifying findings
from interviews, observations, and document analysis, ensuring that conclusions are well-
supported (Donkoh, 2023). Finally, the findings are integrated into a narrative that
positions the Starling phenomenon within the informal food and beverage economy.

RESULTS AND DISCUSSION
RESULTS
Based on the semi-structured interview conducted to 10 Starling vendors in Gading

Serpong area, a summary of interview results is presented as follows:

Table 1. Summary of Interview Results

Theme Summary of Findings
Operating Vendors begin selling between 6 a.m. and 7 p.m., and finish between
Hours 10 p.m. and 5 a.m.

6 vendors operate by moving around (itinerant), while 4 remain in one

Selling Location location (stationary/mangkal)
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Theme Summary of Findings
Hot Water Most vendors refill water in Kampung Cicayur for Rp4,000-Rp5,000
Refill per termos; others refill at home or warteg nearby
Business All vendors operate independently and do not work under a boss or
Ownership coordinator
Competitor Most vendors are not disturbed by modern "kopi gerobak"; they believe
Perception in sharing space and “rezeki sudah diatur”
Best-Selling Kopi Kapal Api is the top-selling product; others include Good Day
Products (Cappuccino, Freeze) and Nutrisari
Additional 8 vendors also sell cigarettes, peanuts, and packaged snacks; 2 vendors
Items Sold sell beverages only
Customer Most customers are online ojek (ojol) drivers, followed by office
Profile workers, students, and security staff
Payment 7 vendors accept only cash; 3 also accept QRIS or e-wallets such as
Methods Dana
Main Common issues include rain disrupting business and being removed by
Challenges security officers (satpam); one case of unpaid customer

The interviews revealed notable variation in operational patterns among Starling
vendors in Gading Serpong. While some vendors begin selling in the early morning hours,
others operate overnight, with business hours ranging from 6 a.m. to as late as 5 a.m. the
following day. This wide time span indicates the flexibility and adaptability of vendors
in targeting different segments of customers—from early commuters to night-shift
workers. Most vendors emphasized the importance of adjusting their hours to align with
customer traffic and weather conditions, demonstrating the dynamic nature of their daily
operations.

In terms of selling location, vendors adopt two distinct mobility strategies: some
remain stationary in high-traffic spots such as near campuses, residential clusters, or shop
houses, while others prefer to move around specific zones such as markets or business
districts. This distinction between fixed-location and roving vendors reflects differences
in selling tactics and spatial access. However, regardless of mobility, all vendors
emphasized the importance of choosing places with steady foot traffic and minimal
interference from authorities or security guards (satpam). Most vendors refill hot water in
informal facilities such as wartegs or from local sources at Jalan Kampung Cicayur,
paying around Rp4,000 to Rp5,000 per container. This highlights how their business is
supported by—and dependent on—infrastructure within the informal economy.

All of the interviewed Starling vendors operate independently, with no affiliations to
a formal business owner or brand. This reinforces their classification as ultra-micro
enterprises, run solely by individuals or families. Business decisions, supply procurement,
and location choices are entirely self-managed. When asked about competition from
“kopi gerobak” vendors—mobile coffee carts often seen as more modern and organized—
most respondents expressed no hostility. Instead, they embraced a shared belief in “rezeki
sudah ada yang ngatur” (everyone has their share of fortune), reflecting a culture of
mutual tolerance and informal solidarity among small vendors.

Kapal Api emerged as the most popular coffee brand sold by the vendors, followed
by Good Day (Cappuccino and Freeze) and occasionally Nutrisari, fruit flavored instant
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drink. Most vendors carry various brands, but customer preference appears to be based
on both taste and price. In addition to drinks, nearly all vendors sell side items such as
cigarettes, peanuts, and small snacks. Only two vendors stated that they sell beverages
exclusively. This tendency toward diversification suggests a practical approach to
increasing income per transaction and catering to the varied preferences of their core
customer base.

The majority of vendors identified ojo/ (online motorcycle taxi drivers) as their main
group of buyers (Kurniawan & Madiistriyatno, 2023; Wachyuni & Hardiningsih, 2022),
with others mentioning office workers, university students, and local security personnel.
These consumer groups reflect the vendors' integration within the urban working-class
economy, especially in spaces where time, convenience, and affordability are highly
valued. Interestingly, only three vendors reported accepting cashless payments through
QRIS or e-wallets like Dana. The remaining seven vendors continue to rely solely on
cash, indicating that use of technology (Widiati et al., 2024) and digital payment adoption
among informal microvendors is still relatively limited.

When asked about the main challenges of operating a Starling business, most vendors
mentioned two recurring issues: bad weather—especially rain—and being asked to move
by security officers from their selling spots. These two factors disrupt sales routines and
can lead to loss of income, particularly for mobile vendors without shelter or protection.
Some also mentioned issues with non-paying customers or receiving verbal warnings
from local residents. These challenges highlight the vulnerability of street vendors in
suburban environments, where formal protections and vendor-friendly policies are largely
absent.

Starling Vendor

Hot Water Container

Colloquialy called “termos” after the brand
Used to keep the water hot for more than 5
hours.

Ice Cube Container

Mineral Waters Used to keep ice cubes to serve cold beverage.

Starling also sell mineral water in a bottle ast
alternatives to instant drinks or snacks.

Baskets
Attached to the front and back of the bicycle,

to store products and equipment for Starling ‘s\

operational.

Condiments & Water
Keeping additional water, sugar or other
condiments to alter the taste of the drinks.

Snacks & Cigarettes

Small packaged snacks like peanuts or chips
and cigarettes are also commonly sold. Usually
stored in the back basket.

Empty Plastic Cups

Empty plastic cups keep in a plastic bag foré——

serving drinks. Instant Drinks

Instant drinks of various brands and types are
displayed at the back or sometimes front of
the bike. Common type of drinks include
instant coffee (black or flavored), flavored
instant tea drinks, energy drinks, and others,

Trash Bags

Trash bags for temporary disposal of instant
drinks sachet or plastic cups are attached to
the front and back of the bicycle.

Figure 2. Starling (Starbucks Keliling) Infographics
DISCUSSION
The result of this study revealed highly heterogeneous but interrelated patterns

among the Starling coffee vendors. Each vendor operated as a sole proprietor with
minimal capital, running their own pushcart or stall and working long, flexible hours.
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Some hawkers remained stationed at one spot for several hours (especially near busy
offices or residential areas), while others continuously roamed between locations (e.g.,
market alleys, street corners) to find customers (Kurniawan & Madiistriyatno, 2023). This
flexibility in time and place appears strategic: by moving to where demand emerges and
adjusting shifts for morning and night crowds, vendors maximize sales opportunities. All
vendors sold basic coffee—often branded instant mixes like Kapal Api or Good Day—
and typically supplemented it with simple add-ons such as cigarettes, peanuts, or
packaged snacks. This product mix allowed them to appeal to low-income patrons,
particularly ojek online (ojo/) drivers and nearby workers (Aljasiri et al., 2023). The result
is a diversified ultra-micro enterprise that relies on high volume of small transactions. In
summary, the Starling operations are characterized by adaptive mobility, extended hours,
product diversification, and targeting of modest-income clientele—features that resonate
with known patterns of street-level food and beverage enterprises.

These patterns fit squarely within broader concepts of the informal economy and
urban micro-enterprise. Street vending is a classic form of informal-sector work where
individuals lacking formal jobs enter micro-entrepreneurship by selling goods in public
spaces (Anja & Zhang, 2025; Wongtada, 2014). The Starling vendors are quintessential
ultra-micro enterprises: they are one- or few-person operations with minimal
infrastructure, unregistered with authorities, and largely cash-based. Such businesses
typically arise from limited livelihood options and are sustained by necessity, social
capital, and access to informal public infrastructure. The observed diversification of
offerings—combining coffee with snacks or cigarettes—is a common survival strategy
for micro-entrepreneurs facing slim profit margins (Syaifullah, 2024). Likewise,
dependence on low-cost instant brands reflects the informal supply chains of these
enterprises. These livelihoods contribute meaningfully to household income and food
access for working-class communities, reinforcing their social and economic relevance.

The Starling vendors’ experiences also echo global and regional trends in street
vending. In many countries, mobile food hawkers depend on flexibility and adaptability
to survive in uncertain or unregulated spaces (Malasan, 2019; Peimani & Kamalipour,
2022). Similar to vendors in Southeast Asian cities, Starling sellers in Gading Serpong
demonstrate resilience by shifting locations, adjusting hours, and tailoring products based
on demand. Like vendors in larger cities, they strategically cluster near transit stops, shop
houses, campuses, and other locations with consistent pedestrian flow. This spatial logic
supports their ability to reach consumers in need of quick, affordable food and beverages.

Despite these similarities, several differences stand out. The suburban area in
Tangerang regency context lacks designated vending zones or support systems often
found in more formally governed city centers. Without formal licensing or protected
spaces, Starling vendors rely on tolerance and negotiation. Many reported being moved
by security personnel or receiving informal warnings from property managers. This
results in a high level of precarity and disruption, especially for those without a consistent
spot to return to (Anaafo et al., 2024; Pulliat et al., 2024). Additionally, digital payment
adoption remains limited. Although some vendors accept e-wallets such as Dana or QRIS,
the majority still rely on cash transactions. This indicates that digital inclusion, often
promoted at the national level, has not fully reached informal vendors operating at the
street level (Mir & Wani, 2023; Nurqamarani et al., 2023). Furthermore, vendors depend
on highly informal logistics networks, such as refilling thermoses at nearby kampungs or
warungs, rather than through regulated suppliers. These local infrastructure links are key
to their ability to operate daily.
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Future research should examine the hygiene and environmental dimensions of
Starling vending practices (Furqan & Kasmita, 2023). Field observations suggest that
some vendors use disposable plastic cups, or possibly reused mineral water cups, without
clear sanitation practices (Abdullah et al., 2022; Akbulut et al., 2024; Najahi et al., 2025).
This raises questions about food safety and consumer health in mobile beverage service
(Ermawati et al., 2024). Waste disposal is another concern: vendors frequently sell drinks
and snacks in packaging that likely ends up in nearby public bins or open spaces (Alfiero
et al., 2019; Grangxabe et al., 2024). With increasing attention to plastic waste and
sustainable packaging, research is needed to assess how such small-scale vendors manage
(or contribute to) environmental impacts (Vignola & Oosterveer, 2022). Further inquiry
could explore whether hygiene guidelines, basic waste protocols, or low-cost sustainable
packaging initiatives can be introduced and accepted by informal vendors. Future studies
might also examine how vendors respond to environmental campaigns or regulations, and
whether they would adopt cleaner or more sustainable practices if resources or incentives
were made available.

CONCLUSION

This study aimed to explore how Starling vendors—mobile instant drink sellers
operating informally in the Gading Serpong area—sustain their businesses as ultra-micro
enterprises in a suburban context. The findings indicate that Starling vendors demonstrate
adaptability through flexible working hours, self-management, product diversification,
and responsiveness to the needs of low-income customers such as ojek online drivers.
These vendors operate entirely within the informal sector, relying on social and local
infrastructure to maintain their livelihoods. The study concludes that Starling represents
a resilient form of informal food and beverage entrepreneurship shaped by mobility, low
capital, and environmental challenges. However, any generalization beyond the specific
context of Gading Serpong must be made with caution, as this study reflects a localized
set of practices among a small group of vendors.

This research is limited by its narrow geographical scope, small sample size (10
vendors), and its exclusive reliance on qualitative interviews without triangulated
consumer perspectives or regulatory input. Additionally, themes such as hygiene, waste
management, and digital integration emerged during field observation but were not
directly explored in the interview guide. Future studies should expand to multiple urban
and peri-urban areas, involve other stakeholders such as customers and local authorities,
and investigate critical issues related to public health, sanitation, and environmental
sustainability in informal mobile vending. A closer look at the intersection between
informal entrepreneurship, urban space, and digital inclusion may also enrich
understanding of the evolving role of mobile vendors in Indonesia’s food and beverage
sector.

REFERENCES

Abdullah, N. B. A., Yaacob, N. A., Ab Samat, R., & Ismail, A. F. (2022). Knowledge,
Readiness and Barriers of Street Food Hawkers to Support the Single-Use Plastic
Reduction Program in Northeast Malaysia. International Journal of Environmental
Research and Public Health, 19(8), 4507. https://doi.org/10.3390/ijerph19084507




Jurnal Industri Kreatif dan Kewirausahaan e-ISSN: 2620-942X
Vol 8, No. 1, 2025

Abdullah, T., Lee, C., & Carr, N. (2023). Defining success and failure in the hospitality
industry’s microenterprises: A study of Indonesian street food vendors. International
Journal of Hospitality Management, 109, 103403.
https://doi.org/10.1016/j.ijhm.2022.103403

Ahmed, S. K. (2025). Sample size for saturation in qualitative research: Debates,
definitions, and strategies. Journal of Medicine, Surgery, and Public Health, 5,
100171. https://doi.org/10.1016/j.glmedi.2024.100171

Akbulut, S., Akman, P. K., Tornuk, F., & Yetim, H. (2024). Microplastic Release from
Single-Use Plastic Beverage Cups. Foods, 13(10), 1564.
https://doi.org/10.3390/foods13101564

Alfiero, S., Christofi, M., & Bonadonna, A. (2019). Street food traders, farmers and
sustainable practice to reduce food waste in the Italian context. British Food Journal,
122(5), 1361-1380. https://doi.org/10.1108/BFJ-04-2019-0265

Alfiero, S., Lo Giudice, A., & Bonadonna, A. (2017). Street food and innovation: the food
truck  phenomenon.  British  Food  Journal, 119(11), 2462-2476.
https://doi.org/10.1108/BFJ-03-2017-0179

Aljasiri, A. D., Febriananda, F., & Furqon, M. (2023). Ojek Online : Sebuah Realitas Baru
Atau Bentuk Rivalitas Antar Sesama Akomodasi? TUTURAN: Jurnal Ilmu
Komunikasi, Sosial Dan Humaniora, 1(2), 80-96.
https://doi.org/10.47861/tuturan.v1i2.156

Anaafo, D., Nutsugbodo, R. Y., Agyepong, E., Anane, G. K., Mensah, B. A., & Bata, P.
D. (2024). Place making decisions among informal street food vendors in Sunyani,
Ghana. Cities, 154, 105328. https://doi.org/10.1016/j.cities.2024.105328

Anja, A., & Zhang, D. (2025). Ants Along the Street: Street Vending as a Lifeblood of
the Urban Poor in Dilla Town, Southern Ethiopia. Journal of Asian and African
Studies, 60(2), 1134-1157. https://doi.org/10.1177/00219096231188949

Bandara, W. M. A. H., Ranasinghe, J. P. R. C., & Dassanayake, D. M. C. (2025).
Challenges in Offering Street Food Experiences for Tourists in Sri Lanka; Insights
from Tourism Stakeholders. Journal of Management Matters, 11(2), 27-39.
https://doi.org/10.4038/jmm.v11i2.73

Bayraktar, Y. (2024). Sustainability in street food: Elaboration likelihood model (ELM)
and image theory perspective. International Journal of Gastronomy and Food
Science, 38, 101029. https://doi.org/10.1016/j.1jgfs.2024.101029

Berhanu, E. (2021). Street Vending: Means Of Livelihood For The Urban Poor And
Challenge For The City Administration In Ethiopia. Journal of Public
Administration, Finance and Law, 19, 101-120. https://doi.org/10.47743/jopafl-
2021-19-09

Bowen, G. A. (2009). Document Analysis as a Qualitative Research Method. Qualitative
Research Journal, 9(2), 27-40. https://doi.org/10.3316/QRJ0902027

Brown, D., & McGranahan, G. (2016). The urban informal economy, local inclusion and
achieving a global green transformation. Habitat International, 53, 97-105.
https://doi.org/10.1016/j.habitatint.2015.11.002

Cakar, K., & Aykol, S. (2021). Case Study as a Research Method in Hospitality and
Tourism Research: A Systematic Literature Review (1974-2020). Cornell
Hospitality Quarterly, 62(1), 21-31. https://doi.org/10.1177/1938965520971281

Creswell, J. W., & Poth, C. N. (2018). Qualitative Inquiry & Research Design: Choosing
Among Five Approaches (4th ed.). SAGE Publications.




Jurnal Industri Kreatif dan Kewirausahaan e-ISSN: 2620-942X
Vol 8, No. 1, 2025

Cuka, P., Kruczek, Z., & Szromek, A. (2015, June 20). Observation As A Basic
Qualitative Method In Tourism Research: Case Study Donovaly Slovakia. 15tk
International  Multidisciplinary  Scientific ~ GeoConference SGEM  2015.
https://doi.org/10.5593/SGEM2015/B21/S8.096

Donkoh, S. (2023). Application of triangulation in qualitative research. Journal of
Applied Biotechnology & Bioengineering, 10(1), 6-9.
https://doi.org/10.15406/jabb.2023.10.00319

Ermawati, K. C., Baskoro Harwindito, & Vera Fortuna Octavia. (2024). Differences in
Healthy Lifestyle and Healthy Food Consumption among Millenials and Generation
Z. International Journal of Travel, Hospitality and Events, 3(2), 157-167.
https://doi.org/10.56743/ijothe.v3i2.377

Furgan, M., & Kasmita. (2023). Persepsi Pengunjung tentang Hygiene Makanan (Sala)
di Ulakan Padang Pariaman. Jurnal Sains Terapan Pariwisata, 8(1), 30-41.
https://doi.org/10.56743/jstp.v811.223

Gabriel, A. A., Malik, A. D., Halim, A., Prihastiti, A. S., & Kamaliyah, N. (2024).
Empowering Bawean Island Coastal Communities Through Fish Crackers Product
Branding And Marketing. Jurnal Industri Kreatif Dan Kewirausahaan, 7(2), 156—
165.

Giroux, S., Blekking, J., Waldman, K., Resnick, D., & Fobi, D. (2021). Informal vendors
and food systems planning in an emerging African city. Food Policy, 103, 101997.
https://doi.org/10.1016/j.foodpol.2020.101997

Grangxabe, X. S., Madonsela, B. S., Maphanga, T., Gqomfa, B., Phungela, T. T., &
Malakane, K. C. (2024). An overview of waste management practices of street
vendors in sub-saharan africa: A meta-analysis. Journal of Environmental
Management, 364, 121464. https://doi.org/10.1016/j.jenvman.2024.121464

Ischak, M. (2020). Kampung Terjepit Sebagai Indikator Pertumbuhan Wilayah Sub
Urban Di Kawasan Gading Serpong Tangerang. Jurnal Ilmiah Arsitektur, 10(2), 46—
53. https://doi.org/10.32699/jiars.v10i2.1618

Jamshed, S. (2014). Qualitative research method-interviewing and observation. Journal
of Basic and Clinical Pharmacy, 5(4), 87. https://doi.org/10.4103/0976-
0105.141942

Jha, S., & Bag, D. (2019). Why do informal service enterprises remain informal? A RIDIT
approach. Journal of Small Business and Enterprise Development, 26(3), 381-396.
https://doi.org/10.1108/JSBED-01-2018-0009

Johari, H., & Atmodjo, J. T. (2025). Pengaruh Produk dan Harga terhadap Minat Membeli
Ulang dan Loyalitas Konsumen Kopi Instan (Studi Survey Pada Konsumen
Pedagang Starling di Jalan Rasuna Said dan Jalan Sudirman, Wilayah DKI Jakarta).
Jurnal Pendidikan Tambusai, 9(1), 8392-8409.

Kasman, Utami, A. R., & Hamdanur, P. (2024). Edukasi Wirausaha dan Membangun
Usaha Kecil Kepada Tukang Ojek Pangkalan, Kecamatan Bojonggede, Kab. Bogor,
Jawa Barat. Jurnal Industri Kreatif Dan Kewirausahaan, 7(1), 35-41.

Knott, E., Rao, A. H., Summers, K., & Teeger, C. (2022). Interviews in the social
sciences. Nature Reviews Methods Primers, 2(1), 73.
https://doi.org/10.1038/s43586-022-00150-6

Kresna, A. A., Wiloso, P. G., Therik, W. M. A., & Toisuta, W. (2023). Social Resilience
of Street Vendors at Gading Serpong Real Estate Area, Tangerang, Indonesia.
International Journal of Real Estate Studies, 17(2), 14-22.

10



Jurnal Industri Kreatif dan Kewirausahaan e-ISSN: 2620-942X
Vol 8, No. 1, 2025

Kurniawan, E., & Madiistriyatno, H. (2023). Strategi Pemasaran Kopi Stralink (Kopi
Keliling) Di Wilayah Jabodebatabek Menghadapi Persaingan Di Era Globalisasi.
Jurnal Cahaya Mandalika, 3(2), 1350-1356.

Lester, J. N., Cho, Y., & Lochmiller, C. R. (2020). Learning to Do Qualitative Data
Analysis: A Starting Point. Human Resource Development Review, 19(1), 94—106.
https://doi.org/10.1177/1534484320903890

Linneberg, M. S., & Korsgaard, S. (2019). Coding qualitative data: a synthesis guiding
the novice. Qualitative Research Journal, 19(3), 259-270.
https://doi.org/10.1108/QRJ-12-2018-0012

Lucan, S. C., Maroko, A. R., Bumol, J., Varona, M., Torrens, L., & Schechter, C. B.
(2014). Mobile food vendors in urban neighborhoods—Implications for diet and
diet-related health by weather and season. Health & Place, 27, 171-175.
https://doi.org/10.1016/j.healthplace.2014.02.009

Magidi, M. (2022). The role of the informal economy in promoting urban sustainability:
Evidence from a small Zimbabwean town. Development Southern Africa, 39(2),
209-223. https://doi.org/10.1080/0376835X.2021.1925088

Malasan, P. L. (2019). The untold flavour of street food: Social infrastructure as a means
of everyday politics for street vendors in Bandung, Indonesia. Asia Pacific
Viewpoint, 60(1), 51-64. https://doi.org/10.1111/apv.12217

Mir, I. U. R,, & Wani, M. 1. (2023). Street Vendors Using Smartphones for Digital
Payments: A Qualitative Study of Digital Opportunities and Inequalities From
Kashmir Region in India. Journal of Asian and African Studies.
https://doi.org/10.1177/00219096231218437

Najahi, H., Banni, M., Nakad, M., Abboud, R., Assaf, J. C., Operato, L., Belhassen, M.,
Gomes, L., & Hamd, W. (2025). Plastic pollution in food packaging systems: impact
on human health, socioeconomic considerations and regulatory framework. Journal
of Hazardous Materials Advances, 18, 100667.
https://doi.org/10.1016/j.hazadv.2025.100667

Njaya, T. (2014). Operations of Street Food Vendors and Their Impact on Sustainable
Urban Life in High Density Suburbs of Harare, in Zimbabwe. Asian Journal of
Economic Modelling, 2(1), 18-31. https://doi.org/10.18488/journal.8.2014.21.18.31

Nurgamarani, A. S., Fadilla, S., & Juliana, A. (2023). Adoption of QRIS as a Digital
Payment Mode in the Culinary Subsector: A Conceptual Framework Study (pp. 60—
73). https://doi.org/10.2991/978-94-6463-290-3 6

Peimani, N., & Kamalipour, H. (2022). Informal Street Vending: A Systematic Review.
Land, 11(6), 829. https://doi.org/10.3390/land11060829

Pulliat, G., Block, D., Bruckert, M., Nussbaum-Barberena, L., Dreysse, C., Dupé, P., &
Perrin, C. (2024). Governing the nurturing city: the uneven enforcement of street
food vending regulations. Urban  Geography, 45(7), 1148-1172.
https://doi.org/10.1080/02723638.2023.2279872

Rachmawan, D., Fathy, R., & Luthfi, M. (2021). Vulnerability and Survival Strategy by
Food Street Vendors: Case Study in Triangle Gold of DKI Jakarta. JSW (Jurnal
Sosiologi Walisongo), 5(2), 111-126. https://doi.org/10.21580/jsw.2021.5.2.6049

Rakha, A., Fatima, M., Bano, Y., Khan, M. A., Chaudhary, N., & Aadil, R. M. (2022).
Safety and quality perspective of street vended foods in developing countries. Food
Control, 138, 109001. https://doi.org/10.1016/j.foodcont.2022.109001

11



Jurnal Industri Kreatif dan Kewirausahaan e-ISSN: 2620-942X
Vol 8, No. 1, 2025

Sharika, S., & Hurdawaty, R. (2025). Strategi Peningkatan Daya Saing UMKM Kuliner
Di Kelurahan Pamulang Barat. Jurnal Sains Terapan Pariwisata, 10(1), 22-34.
https://doi.org/10.56743/jstp.v1011.448

Sutton, J., & Austin, Z. (2015). Qualitative Research: Data Collection, Analysis, and
Management. The Canadian Journal of Hospital Pharmacy, 68(3).
https://doi.org/10.4212/cjhp.v68i3.1456

Syaifullah, H. (2024). Warung Madura, Kopi Starling, dan Keberpihakan terhadap
Ekonomi Kerakyatan - UMJ. https://umj.ac.id/opini/warung-madura-kopi-starling-
dan-keberpihakan-terhadap-ekonomi-kerakyatan/

Tarulevicz, N. (2018). Hawkerpreneurs: Hawkers, Entrepreneurship, and Reinventing
Street Food in Singapore. Revista de Administra¢do de Empresas, 58(3), 291-302.
https://doi.org/10.1590/s0034-759020180309

Thelwall, M., & Nevill, T. (2021). Is research with qualitative data more prevalent and
impactful now? Interviews, case studies, focus groups and ethnographies. Library &
Information Science Research, 43(2), 101094.
https://doi.org/10.1016/j.1is1.2021.101094

Thinh, N. K., Peimani, N., & Kamalipour, H. (2025). Forms and spatiality of street
vending in informal settlements: The case of in-between spaces in Hanoi. Cities,
161, 105870. https://doi.org/10.1016/j.cities.2025.105870

Unachukwu, L. C., Kalu, A. O. U., & Ibiam, O. (2018). Accessing Secondary Data : A
Literature Review. Singaporean Journal of Business Economics and Management
Studies, 6(6), 53—63. https://doi.org/10.12816/0048423

Vignola, R., & Oosterveer, P. (2022). Street food environmental sustainability in a
urbanizing global south: A social practice perspective. Frontiers in Sustainable
Food Systems, 6. https://doi.org/10.3389/fsufs.2022.910547

Wachyuni, S. S., & Hardiningsih, D. (2022). Analisis Penggunaan Aplikasi Gofood
Dalam Pemasaran Umkm Kuliner D1 Bekasi. Jurnal Sains Terapan Pariwisata, 7(3),
212-222. https://doi.org/10.56743/jstp.v713.342

Warakanyaka, A. A. A. S. (2024). Mind-walking through Instagram: extracting the
essences of Jakarta’s street vending. Articulo — Revue de Sciences Humaines, 24.
https://doi.org/10.4000/articulo.5754

Wibowo, F. X. S., Hurdawaty, R., & Sulistiyowaty, R. (2023). Studying the Consumption
Behaviour of Generations Y and Z towards Ready-To-Drink Coffee. International
Journal  of  Travel, Hospitality  and  Events,  2(1),  285-300.
https://doi.org/10.56743/ijothe.v2i1.220

Widiati, E., MY, A. S., & Santoso, F. (2024). Peningkatan Kemampuan Pemasaran
Digital Melalui Optimasi Instagram Bisnis Pada UMKM. Jurnal Industri Kreatif
Dan Kewirausahaan, 7(2), 181-190.

Wongtada, N. (2014). Street Vending Phenomena: A Literature Review and Research
Agenda.  Thunderbird International  Business  Review, 56(1), 55-75.
https://doi.org/10.1002/tie.21596

Yulius, K. G., Emanuel, V. J., Pakasi, D. A., & Alexander, R. (2024). Warung Pecak
Duren: Kuliner Tradisional Sunda Berkelanjutan Di Kota Modern Tangerang
Selatan. SABBHATA YATRA : Jurnal Pariwisata Dan Budaya, 5(2), 165-177.

12



